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Abstract

The value of consumption depends on the consumer itself, whether it is related to
consumption in a positive or negative sense. Because the basic human consumption is the same.
Consumption by Buddhism is called Factor 4 and 4 factors that this is the apparel, food, and
medicines. It is important to human beings in general. At the same time, it can also be harmful
to consumers because they do not know the true value of the 4 factors. How to know the true
value and artificial value. To see the importance of things. Especially in the human life. The value
of human beings. It is the true value of consumption. And the artificial value of consumption.

Keywords : Globalization Consumption, Consumption in accordance with Buddhism.
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